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Name of Sponsoring Organization Team Air Assurance
Event Organizer's Name Mike Guillen
Name of Event Ruts N Guts
Event Date Dec 03, 2016
Broken Arrow hotel(s) utilized for
event (if applicable)

Best Western
Clarion Hotel
Hampton Inn
Holiday Inn Express
Homewood Suites
TownePlace Suites

Estimated Attendance We had a total of 600 Racers and 70 people at our first Gravel ride.
Per day we had over 1,500 people on the site at a minimum. This list
are of only the racers.  We also had the top 14 out of the 20 Men in
the world, and the top 8 out of the top Women in the world. 

Below, describe the method used to
estimate attendance. If a private group
was utilized to collect date through
surveys or other methods, include their
information.

Racers had to register via online so we know the racers. We had 200
people buy tickets for the beer festival and on average most racers
bring 1.5 people with them to the race.

Describe the advertising utilized in the
promotion of the event.  If grant funds
provided for advertising, please attach
receipt/invoice copies

We had facebook, Rutsnguts.com website, USAcycling website.
Cyclocross Magazine, Road Bike magazine, Oklahoma Sports and
Fitness, NPR radio, and lots of mailers. We also flew to Las Vegas
and built the race course for Cross Vegas. The largest race in the
nation. That gave us huge face to face time with racers and people
in the business. 

Describe any press or media coverage
about the event.  Include press/media
outlet and description of coverage

We had great coverage via the news channels. We had live feeds for
3 days on Channels 2,6 and 8. We had two radio spots on NPR news
about equal pay for women and how they deserve it. Write up in
the BA Ledger. Road Bike Magazine is doing another write up on the
race. CX Cross Hairs did two pod casts about the race. They have
20,000 followers who listen weekly. Catholic Man show was a live
remote from the race which has a great local and national following
with 8,000 listeners. Our press realease that we sent last was a huge
hit because of the caliber of racers we had on top of being the first
race to pay women equally.

Attendance Excellent
Marketing of event Excellent
Organization of event Excellent
Planning of event Excellent
Entertainment, if applicable Excellent
Execution of event Excellent
Overall success of event Excellent






























































