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The official
superhero of...







To not produce the typical image campaign of sunsets and
evening walks but to entice people with curiosity

Create a character who explores Broken Arrow and
stimulates husiness engagement as well as customer
curiosity

Increase social presence through a campaign dynamic
enough to engage people of all ages on diverse platiorms.

Get people to watch. It's the first necessary step to
effective campaigning. To get people to engage, interact,
share and tag their individual circle of influence is far more
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. Where families find fun

Find out where Bullseye will show up next at

| VisitBrokenArrowDK.com Ej“g’




Bullseye Origin Story

Bullseye Animation
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https://we.tl/OsrpiADqtn
https://we.tl/4HxfOHD8xS

